
K I T C H E N S

GET 
COOKIN’
New ideas make kitchens as 
stylish as they are functional

BY PEGGY J. NOONAN

 I
n the past, kitchens were 

designed as separate parts of the 

home. Their colors, cabinets and 

styles were unique to that space. 

Now designers are integrating 

the kitchen into a whole-home 

harmonious look. “People really want 

the whole house to flow together,” 

says Sarah Fishburne, Home Depot’s 

director of trend and design. 

With homeowners’ preference for 

open floor plans, it’s the kitchen that 

really connects the living spaces, 

says Laura Britt, owner and principal 

of her self-named design company in 

Austin. As such, it has to serve as an 

area for entertaining, food prepara-

tion and family gatherings. 

How do homeowners merge func-

tion and style to achieve the perfect 

kitchen space? Follow these trends:

COLOR 
“White, white and white” is still 

the most popular kitchen color, says 

Fishburne. “There’s something very 

nostalgic about white that (many) of 

us gravitate toward,” she adds. People 

want “something that’s timeless 

— that’s always going to feel very 

updated and fresh,” she explains, and 

white fits.

Gray, which is often used to 

complement white, will continue 

to be a top choice for kitchen color 

schemes, says Sue Wadden, director 

of color marketing at Sherwin-

Williams.  
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White and gray combine 
for a modern, clean look 
that’s popular with many 
homeowners. 
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A SENSOR LOCATION THAT ACTUALLY MAKES SENSE.

The KOHLER® Barossa Touchless faucet
has a sensor conveniently hidden under its

spout to work naturally with you. And its two-
function sprayhead featuring Sweep® spray

makes everyday kitchen tasks a breeze.

No one offers more KOHLER
for your kitchen and bath.
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For those who desire more 

forgiving colors in their busy 

kitchens where spills and 

splatters happen, black and 

various shades of blue are 

rising in popularity, accord-

ing to the National Kitchen 

and Bath Association’s 

2017 Kitchen & Bath Design 

Trends report. Two-toned 

kitchens are also on trend, 

and few tones complement 

one another better than 

black and white.

Jule Eller, director of style, 

trend and décor at Lowe’s, 

says white still reigns for 

countertops, but the biggest 

kitchen trend right now is 

incorporating black-and-

white wall tile, cabinet 

hardware, faucets and 

accessories into the popular 

all-white color scheme.  

CABINET STYLES 
More homeowners are 

requesting the seamless, 

minimalist look of Scan-

dinavian and Shaker-style 

cabinets, Wadden says. 

(Most Scandinavian cabinets 

have flat, smooth doors; 

Shaker cabinets are usually 

simple, rectangular frames 

over a recessed panel.) 

While homeowners 

gravitate toward simple and 

minimalist on the exterior 

of cabinets, what’s offered 

inside is evolving as kitch-

ens become more functional 

for work and entertainment. 

Appliance garages, which 

keep coffeemakers, blenders 

and smoothie machines out 

of sight when they’re not 

in use, make tools easily 

Many of today’s 
kitchens offer 
an abundance 
of space, allow-
ing for creative 
displays of 
dishes, home 
accessories 
and food. 
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Why Use Natural Stone?
Genuine • Versatile • Sustainable

Durable • Unique • Easy to Maintain
Learn more at www.usenaturalstone.com

Powered by

Photo courtesy of Artistic Tile.
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accessible via pullout shelves, Britt says. Some 

have electrical outlets built into the cabinet and  

lighting, she adds. Customized lighting in and 

under cabinets also is a newer feature in cabine-

try. “Usually we would specify LED lighting as it 

doesn’t cause heat buildup inside the cabinet,” 

Britt explains.

Cabinetry innovations are also happening 

below the countertops, where pull-down shelves 

and deep drawers (instead of shelves) make 

kitchens more user-friendly.

COUNTERTOP MATERIALS 
Engineered quartz, which Fishburne prefers 

because it is antimicrobial and doesn’t scratch, is 

the most popular countertop material. It resem-

bles natural stone, she says, but doesn’t need the 

upkeep and sealing that mined materials require. 

Granite is in second place, trending downward, 

according to the NKBA Trends report. 

Consider maintenance before choosing a coun-

tertop material, Britt advises. How easy will it be 

to use and maintain? She likes Dekton products 

because they require minimal maintenance, need 

no sealing and are heat-resistant. “You can take 

something out of your oven and set it directly on 

the countertop with no scorching, no problem at 

all,” Britt says.  

Want fun and functional? Formica Corporation 

is introducing its Writable Surfaces in chalkboard 

and marker options this year, says the company’s 

senior design manager Gerri Chmiel. These 

durable surfaces for countertops, backsplashes, 

tables and more “provide a new platform for 

homeowners to stay connected, manage sched-

ules, jot down a recipe,” Chmiel says. Children 

also can draw and doodle without harming the 

durable surface. 

Mixing materials is another growing trend in 

countertops and islands, according to Eller. For 

example, she says “a marble countertop can be 

layered with a butcher block for functionality and 

interest.” People are also choosing a contrasting 

material for the island instead of matching it with 

their other countertops. 

PREP PANTRIES 
Open kitchen designs are great but they have a 

downside — there’s no place to hide food prep  

messes. Many people are demanding a secondary 

space, such as a butler’s pantry or caterer’s 

Before 
you decide... 

With a multitude 

of options, here’s 

how to choose the 
best design ele-
ment for you: 

Take time to 
think about how 
you will use the 
space, Lowe’s 
Jule Eller advises. 
“Make the space 
fit your lifestyle 
instead of working 
your life around 
the space.” 

Be sure you’ll be 
comfortable living 
with your choices, 
adds Stephanie 
Pierce, director of 
design and trends 
at MasterBrand 
Cabinets. “Styles 
will always be 
changing and 
evolving,” she 
says. “One key 
thing that will 
never go out of 
style is functional-
ity.”

With good 
planning, Sarah 
Fishburne of 
Home Depot says 
you can end up 
with a beautiful, 
great-functioning 
kitchen.

— Peggy J. Noonan
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The power is electric.
The design is Italian.

Only Verona offers a full line of electric ranges, ovens and 

cooktops; including our exclusive 36" fully electric range 

with double ovens. All artisan handcrafted in Italy and built 

with pride to American specifi cations. In a word… bellissimo. 

Made in I taly  |   Ranges  |   Ovens  |   Cooktops

866-844-6566  |  www.veronaappl iances.com

TM

The Rock One PotTM is a collection of essential cookware pieces designed to 
prepare quick, easy and tasty homemade meals. Simply toss all ingredients in 
The Rock One PotTM and let the flavors simmer and produce a simple and 
healthy meal...with only One Pot to clean!

No stress. No mess.
The Rock One PotTM.

NOTHING STICKS. NEVER WARPS. LASTS LONGER.

go to www.starfrit.com/onepot

AND SAVE

25% OFF
YOUR PURCHASE
ENTER PROMO CODE ONEPOT25
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kitchen that can be a little less tidy than the main kitchen 

because it’s not visible to the rest of the home, Britt says. “We’ll 

locate a dishwasher and even cooking appliances and food 

storage” in that out-of-sight area.

BETTER APPLIANCE TECHNOLOGY
KitchenAid has just introduced a dishwasher with a glass 

front window that allows you to see inside the machine, says 

Fishburne. While most dishwashers come with indicator lights 

that help track the machine’s progress, the new glass-door 

version allows you to see when a cycle has ended. 

New refrigerators have added even more convenient options 

such as multilevel French doors, pullout freezer drawers and 

sections that allow you to change a refrigerated space into a 

freezer or turn a freezer drawer into a cooler as needed. 

One of Britt’s favorite improvements is side-opening ovens 

so “you’re not reaching over a hot door to remove your hot item 

out of the oven.”  

Topping Britt’s list of best new design trends is the “life 

altering” convenience and flexibility of steam ovens.

She was skeptical, but after she tried a Gaggenau compact 

400-series steam oven, Britt says it “has become our go-to ap-

pliance in the kitchen. It holds a tremendous amount of food” 

and functions as an oven or steamer, cooking food “almost as 

fast as the microwave.”  

Britt also recommends the induction cooktop. These electric 

appliances convert electricity into magnetic force, which 

creates heat without flame or electric burner coils to cook food 

almost instantaneously, Britt says. Unlike other stoves, the 

Gaggenau 491’s entire surface is a cooktop. It detects pots, pans 

or griddles no matter where you put them on its surface and 

lets you control heat to each individually. j

C ompact Appliances 
BIGGER DOESN’T ALWAYS MEAN BETTER. Instead of 
tying up space with large, blocky appliances that 
can only fit in one place, new designs are putting 
space-saving compact refrigerators, ranges, dish-
washers, washers and washer-dryer combinations 
where we need — and want — to use them. 

Electrolux 52-decibel 
built-in dishwasher with 

five wash levels is 18 

inches wide. $854, 
Lowe’s

WASHERS
LG’s SideKick Ped-
estal Washer adds a 

1.0-cubic-foot washer 

disguised as a pedestal 

beneath your current 

machine. It fits most 

LG front-load washers 

(more recent models). 

$577.80, Home Depot 

Kenmore’s 2.4-cubic-foot 
compact front-load 
washer with steam 

technology offers 14 

wash cycles and four 

installation configura-

tions. $884.99, Sears 

WASHER-DRYER 
COMBOS
LG’s 2.3-cubic-foot high 
efficiency, all-in-one 
front-load washer and 
dryer. $1,529.10, 
Home Depot 

Frigidaire high-efficiency 
3.8-cubic-foot top-load 
washer and 5.5-cubic-
feet electric dryer 
(stacked). $1,439.10, 
Home Depot 

REFRIGERATORS
Samsung’s 12-cubic-foot 

Chef Collection compact 

refrigerator with bottom 

freezer is only 24-by-76 

inches. $2,996.10, 

Home Depot 

Frigidaire 4.5-cubic-foot 

freestanding compact 

refrigerator with freezer 

compartment, 22 

inches wide. $299, 

Lowe’s 

RANGES 
GE’s Smooth Surface 

freestanding 3-cubic-foot 

self-cleaning electric 

range is 24 inches 

wide. $899, Lowe’s 

Hotpoint’s very compact 

2.4-cubic-foot electric 

range is among the 

smaller ranges at 20 

inches wide. $467.10, 

Home Depot 

DISHWASHERS 
Frigidaire’s 18-inch 

front-control dishwasher 

with UltraQuiet III 

sound package fits up 

to 12 place settings. 

$584.10, Home Depot 

Built-in shelv-
ing keeps 
blenders and 
other appli-
ances nearby, 
but off coun-
tertops.
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